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Have comments, questions, or
suggestions about the SafeSourc-
ing e-Newsletter? Let us know
what you think by emailing us at
the following address. We look
forward to hearing from you!

events@safesourcing.com

Trivial
What is SCP?

www.safesourcing.com

Industry News
Logistics
E-Commerce Turns Tables on Restaurant Space

Startup companies are using e-commerce technology that
would allow restaurants and grocery stores to lower their costs
by switching from the high cost of street-facing retail space to
industrial space. The startups offer shared kitchens in industri-
al buildings. It is the hope to persuade restaurants to quit their
storefronts, move to new spaces, and switch entirely to a deliv-
ery system. Although this is not a new concept, it could leave a
mark on the restaurant and retail real estate market.

CloudKitchens is an L.A.-based venture backed by Uber Tech-
nologies, Inc.’s founder Travis Kalanick that turns industrial fa-
cilities into shared kitchens, which in turn sublets space for res-
taurants to prepare food for delivery. Another company, Kitchen
United, Inc. plans to open 10-15 location by year’s end. Restau-
rant food delivery is not a new concept, but for the most part it
has been unprofitable. “Proponents of delivery-only kitchens
say they can ease this problem because their industrial spaces
typically are cheaper than street-facing retail. They offer flexible
lease terms with little need for upfront investments and are de-
signed to expedite delivery.” The leased space includes utilities
and provides major equipment, and may include a delivery ser-
vice, as well as apps to take orders.

Konrad Putzier, WSJ, 7/3/2019

Restaurant Space

Recent Savings

Uniforms

Big Brother

Savings were over 20% of total spend.

Trivia! Answer

Answer to our Trivia!

Marketing Materials
Savings were over 12% of total spend .

*Please contact SafeSourcing to schedule your RISK
FREE event today.
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continued from page 1

Facial Recognition - Is Big Logistic Recruiters Use
Brother Watching You?

Some mall owners and retailers are using faci-
al recognition technology, stopping short of
identifying people and recording them. The
technology is actually there that could identify
people by name, watch what they buy, and
send promotions directed toward them to en-
courage repeat visits. “But some U.S. shop-
ping centers have started to use technology
that detects facial features and individuals’
paths of travel anonymously. Artificial intelli-
gence is then used to mine that data to deter-
mine traffic patterns, worker performance and
consumer reactions to displays and market-
ing.” NewMark Merrill Cos. owns 80 shopping Logistic companies are facing the tightest job

Geofencing to Target Recruits

Recruiters could be waiting in warehouse park-
ing lots to entice workers to work in new distri-
bution centers. The U.S. job market for logistics
companies is tight. A technique called
“geofencing” is being used to target recruits.
“Geofencing, in which companies use the Glob-
al Positioning System and digital signals emit-
ted by smartphones to zoom in on prospective
recruits, kicks the search for employees up a
notch. The technology sends targeted ads, texts
or push notifications to location-enabled mobile
devices in a particular area.”

centers in California, Colorado, and lllinois, market in decades. As e-commerce businesses
and uses facial recognition technology at its explode, warehousing and storage payrolls
Janss Marketplace. Plans are to roll out four have nearly doubled. As of May, according to
more locations. They want to identify who their ~ the Labor Department, there have been 1.19
customers are, where they go, and how much million jobs postings. The overall jobless rate is
time is spent in the shopping center. It is the at a 50-year low of 3.6%. Employers are entic-
desire to provide better support and service to ing workers with increased wages and offering

their customers. In the past, phone apps were bonuses.
used to pinpoint customers. Facial recognition Jennifer Smith, WS.J. 7/3/2019
moves technology to a higher level. Capturing
facial expressions that show interest or disin- /

terest in products provide retailers insight
where to target their resources.
Ester Fung, WSJ, 7/3/2019

Trivia? rom Juy 2019 1ssue

What is a Renewable Energy?

QUESTIONS AND ANSWERS Renewable energy is an energy resource which is
purely regenerated over a short period of time and
Q: How can | subscribe or unsubscribe to these derived directly from the sun (such as thermal, photo-

chemical, and photoelectric) or indirectly from the sun
(such as wind, hydropower, and photosynthetic ener-
A:You can subscribe or unsubscribe to these free news- gy stored in biomass). In addition, renewable energy
does not include energy resources derived from fossil
fuels or waste products.
events@safesourcing.com

newsletters?

letters by simply going to our website, and clicking the option
“e-Newsletter” or by contacting us directly at

events@safesourcing.com.

www.safesourcing.com

Q: | have run events in the past, is there any chance |
could be saving more?

A: Yes. No matter when your past event ran, the team L FOAL DISCLAIMER
at SafeSourcing can find ways for your company to save. THESE NEWSLETTERS ARE PROVIDED "AS IS" AND WITHOUT ANY WARRANTY OF ANY
KIND, EXPRESSED OR IMPLIED. WITHOUT LIMITATION, THERE IS NO WARRANTY OF NON
. -INFRINGEMENT, NO WARRANTY OF MERCHANTABILITY, AND NO WARRANTY OF FIT-
Q: | Want tO knOW more about What Safesourclng NESS FOR A PARTICULAR PURPOSE. ALL WARRANTIES ARE EXPRESSLY DISCLAIMED.
doeS. Who can I talk tO abOUt thIS? USER ASSUMES THE FULL RISK OF USING THIS SPECIFICATION. IN NO EVENT SHALL Wt
BE LIABLE FOR ANY ACTUAL, DIRECT, INDIRECT, PUNITIVE, OR CONSEQUENTIAL DAM-
n . AGES ARISING FROM SUCH USE, EVEN IF AD-
A: You can contact a customer services representative VISED OF THE POSSIBILITY OF SUCH DAMAGES
by calling us at 1-888-261-9070 or by going to our website ) _
www.safesourcing.com
and trying our “Risk Free Trial” offer.
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